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COMMERCIAL LRRP

• Comment Period Ended: April 1, 2013 
https://www.federalregister.gov/articles/2012/12/31/201
2-31532/lead-renovation-repair-and-painting-program-
for-public-and-commercial-buildings-request-for

• EPA Public Meeting:  June 26, 2013

• Details expected Spring, 2014
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Source: Ducker Research  Tracking Program

Window Energy Star Market Share
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VERSION 6.0 CRITERIA FOR  WINDOWS

U - FACTOR SHGCCLIMATE  ZONE 
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Cumulative Distribution of Frame Types for Low U-Factor Windows

Source: NFRC Certified Products Directory  

NORTHERN ZONE
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Source: Industry Data from Window Manufacturers 

ENERGY STAR Payback Period 

Version 6 Draft and Final 



31

Climate Zone U-factor SHGC

Northern ≤ 0.20 ≥ 0.20 

North-Central ≤ 0.20 ≤ 0.40 

South-Central ≤ 0.20 ≤ 0.25

South ≤ 0.20 ≤ 0.25

• Excluded: Commercial Windows, Doors, Skylights, TDDs

• Matches Canadian Most Efficient Window Criteria

• 12 Month cycle too short

• SHGC≤ 0.20 for Northern penalizes grids of heavy frames

• Climate variations ignored

oTriple pane in the South results in a 100 year payback

• Identical values proposed for 2014
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PRODUCT  

CATEGORY MODELS

ENERGY STAR

PARTNERS

Windows* 344 40

Heat Pumps 235 6

Ventilating Fans 165 6

Televisions 151 16

Furnaces 93 6

Refrigerators 91 10

Ceiling Fans 38 12

Computer Monitors 35 15

*Wood, vinyl, fiberglass and composites  framed products
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Partner Landing Pages 

Promote your products from your website 

o List product features/options on your own terms 

oDrive sales of Most Efficient products by  connectin
customers to sales staff/local dealers 

o Count traffic from ES Most Efficient page
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Partner Landing Pages 

Requirements for ES to link to your site: 

o Display the Most Efficient 2013 logo 

o List and describe recognized product features 

o Link back to energystar.gov/mostefficient
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ATTACHMENTS CERTIFICATION FUNDING

• January, 2013:  
DOE Building Technologies Program issued 
RFI to support funding of an “attachment” energy 
certification and labeling program.
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• Estimated Total Cost                            
$1,400,000 - $2,800,000 (DOE and cost share)

• Total DOE Funding Anticipated: $1,400,000

• Initial Funding: $200,000

• Anticipated Level of Required Cost Share: 
Minimum 50%

• Fiscal Year of Initial Funding: 2014

ATTACHMENTS CERTIFICATION FUNDING
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WINDOW ATTACHMENTS BENEFITS 
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ATTACHMENTS CERTIFICATION FUNDING

AAMA Rapid Response Team comments 

o Discourage DOE from moving forward on this initiative

o Support NFRC as a certification agency for these products
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Residential Building Product 
Tax Credits & Rebates  
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Residential Building Product 
Tax Credits & Rebates  



43

Residential Building Product 
Tax Credits & Rebates (OH continued)  
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• Industry Representation

– Manufacturers, Suppliers, Test Labs

• Code Advocacy

• Standards Development

• Education and Professional Certification

The Value of AAMA Membership   
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Why do you participate in AAMA? 

Note: 124 individuals from 85 member companies responded 
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Code Advocacy
• AAMA standards referenced in codes

• Actively involved in code development
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Education and 
Professional Certification

• Lends credibility to certified professionals

• Increases customer confidence

• Differentiates representative from 
competitors

• Facilitates training of new employees

• Addresses latest performance requirements
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Vinyl Materials Council                 
Membership (117) 

• Profile & Window Producers (46)

• Material Suppliers (34)

• Laboratories (5) 

• Coating & Component Suppliers (15) 

• Machinery & Hardware Producers (17)   
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Vinyl Profile Certification Program 

• Established 1993

• Producers (56)

• Locations (70)

• Certified Profiles (16,678) 

• Certified Attributes

o Dimensional Stability

o Heat Resistance
o Weight Tolerance
o Color & Impact Strength Retention 
o Maximum Lead content 
o Flame Spread & Smoke Generation – Miami Dade 
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www.aamanet.org
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